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ABSTRACT 
Globalization in the industrial field has encouraged the emergence of free trade 

across countries Free trade is a situation in which the flow of goods, services, and 

people traffic from and to a country in the world does not experience significant 

obstacles. Such a situation, will pose both opportunities and threats to the country. 

This opportunity is in the form of easier production goods and services to enter 

foreign markets. Therefore, it is necessary to develop innovative strategies to face 

the challenges of globalization. So that the country is able to strengthen its 

position to take opportunities in global economic competition. The research 

method used in this study is a type of descriptive research. The method used to 

analyze data by describing or describing the data that has been collected as it is 

without meaning to make conclusions. Descriptive research is research that seeks 

to describe a symptom, an event that occurs at the present moment or an actual 

problem. The results of this study show that the presence of globalization is a 

necessity that cannot be avoided, along with advances in science and technology 

make globalization have a considerable influence on all aspects of life. Therefore, 

the next step that must be taken is to develop innovative strategies to strengthen 

the country's position in the global arena from various fields. One of the fields that 

has the most broad implications for the development of globalization is in the field 

of national industry. Among them is the development of national industries that 

focus on developing priority industries in order to meet the market. 

 

INTRODUCTIONS 

Currently, the world is facing a new era marked by the trend of globalization. There are several 

factors that drive globalization, namely market drivers, cost drivers, government drivers, and 

competitive drivers. Other factors that drive globalization include revolutions in information and 

communication technology, globalization of markets. Global marketing is marketing activities by 

(global) companies that have (global) businesses with the same marketing strategies, markets, and 

products in various countries. 

The phenomenon of globalization is something inevitable, something that must occur, in 

addition to providing economic benefits but also brings implications to many aspects of human life, 

which ultimately requires society to be able to adapt to the changes that occur. (Yuniarto, 2015). 

Indirectly, the invitation to compete in the global market will increase new understanding for 

business people how to advance their products to countries in the world. (Yuliaty et al., 2020). 

Globalization is a challenge for all companies that want to enter the global market. Because with 

globalization, companies are required to implement global marketing strategies so that they will have 

an impact on competitive advantage in the local market, namely the market where the company's 

products are marketed. (Hasibuan & Aslami, 2022). 

A company is said to have a competitive advantage when the company has something that 

competitors do not have. (Andriyanto & Nurjanah, 2016). Small and medium-sized enterprises must 

have the ability to build networks to enter the global market and participate in the international 

market. (Hidayanti & Alhadar, 2021). Some of the leading commodities that have great demand in the 

global market are the strengths of each country. (Husnah et al., 2022). 
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The global economy is formed by the push of various forces including: Technological change 

reflected in industrial migration/transfer from developed to developing countries. (Arifin, 2010). 

Industries can no longer compete in the global market by relying solely on price or product quality, 

but must compete based on innovation, creativity and imagination. (Halim, 2020). Facing stronger 

competition in the global market, the government needs to play a role in creating a business network 

for entrepreneurs (Yulia, 2015). 

In the era of globalization, more and more large-scale companies in Indonesia are competing 

with each other. This trend indicates increasingly sharp competition. In a competitive business 

environment, the company must have the ability to differentiate itself in the competition, in order to 

maintain the survival of the company.  

Therefore, the opportunities that can be done to face the challenges of globalization through 

strategy are (Aryani, 2019). Strategic planning is "the one best way" to decide and implement 

strategies that can improve the competitiveness of each business unit. (Julita Sari & Nurmala, 2016). 

Competing requires a strategy. Each strategy is unique. There is no competition strategy, especially in 

business (Pangiuk, 2018). 

Today, global marketing has expanded to all countries. Many foreign goods or products are 

sold in the market. On the other hand, with this global marketing, many countries feel benefited but 

there are also some countries that feel disadvantaged. The benefit in this case is to get additional 

income as foreign exchange. A country that cannot keep up with this globalization will result in 

minuses in various fields. 

Based on the phenomenon of globalization, it is important for every company to have a 

strategic way of thinking, by measuring performance. The existence of performance measurement is 

expected to achieve improved performance through improvements implemented. Therefore, to face 

the dynamics of the global market, innovative strategies are needed, especially for the national 

industry as a strengthening of the country's economy. 

 

METHOD 

The research method used in this research is descriptive research. Descriptive method is a 

method used to analyze data by describing or describing the data that has been collected as it is 

without intending to make conclusions that apply to the public or generalizations. descriptive research 

is research that seeks to describe a symptom, an event that occurs at the present time or an actual 

problem. This type of research is qualitative data source collection techniques literature study (library 

Research). Then analyzed with the phenomena that occur at the present time. So as to get a temporary 

conclusion from the problem. 

 

RESULTS AND DISCUSSION 

Strategy Planning 

Strategic planning is a systematic process that an organization agrees upon and builds 

engagement among key stakeholders-about priorities that are essential to its mission and responsive to 

the operating environment. Planning (Julita Sari & Nurmala, 2016). Operationalize strategic planning 

with the support of adequate production technology, top leadership commitment and active 

participation from competent and professional employees. (Nawawi, 2012). 

Contextually, the strategies that need to be implemented refer to global strategies (Aushafina & 

Giveraldy, 2018). Strategy Planning or Strategy Management that formulates and plans strategies to 

integrate quality concepts into the overall Corporate Strategy. (Ambarwati & Supardi, 2020). 

Competing requires a strategy. Each strategy is unique. There is no competition strategy, especially in 
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economic endeavors, which is patent and can be a superior formula that suits all economic endeavors. 

Because every business has different needs, goals and environment. 

Therefore, each business has a different strategy in meeting its daily needs. The difference is 

influenced by several factors: Market segmentation structure.Jenis usaha dan produk; Place position; 

Existence of major competitors; Pricing (Pangiuk, 2018). 

Strategy is a planning process carried out by a company, a person, or a leader with a number of 

considerations in the form of internal and external factors in the company to achieve the desired goals 

so that it can excel from its competitors. (Maulidya et al., 2016). The strategic plan aims to optimize 

the achievement of the company's strategic goals and operational goals.(SANTOSO et al., 2022).  

The foregoing is intended to show that not all companies must go international but must plan 

for growth and survival in an era of global competition. (Bilgies, 2017). Strategic planning begins 

with environmental observation, including monitoring, evaluating and gathering information from the 

external and internal environment. The goal is to identify the strategic factors that drive the 

organization's future plans. (SANTOSO et al., 2022). strategic planning, strategic training and 

development, strategic compensation and reward systems, strategic succession and strategic 

assessment. All these functions and processes try to integrate with the strategy. (Aryani, 2019). 

Every businessman wants his business to succeed and survive. There are certain tips for 

businesses to survive despite the storms. Here's a strategy to keep your business afloat (Neng Frida, 

2020). Yaitu antara lain: 

1) Have high self-confidence and independence. Every  

businessman must have high self-confidence. Every business whatever is done certainly has a 

risk factor. Without high confidence the business cannot run because it does not dare to bear 

all the risks. If you already have confidence, even with a small capital you can start a 

business. A businessman must also have an entrepreneurial mentality and high independence 

so that he is not lazy in running his business. Entrepreneurial mentality is very important, 

because in running a business, of course a businessman will experience various problems, so 

he is ready to fall up and down in building his business. If you don't have an entrepreneurial 

mentality, you can be sure that the businessman will despair and go out of business. 

2) Doing halal business, starting from capital, process, to sales. Business capital is very 

important, but it must be obtained in a good way, not cheating. The process of doing business 

is also carried out in good ways as well, honestly, not monopolizing, and cheating. Basically, 

if you cheat, the impact is back on yourself. In addition, what is no less important is that the 

goods traded are goods that are halal, good, and do not harm the human body. 

3) Export and import goods. Businessmen must have a wide market share. By 

Export and import goods. Businessmen must have a wide market share. By exporting and 

importing goods, it means that you have expanded your market share. The wider the market 

share created, the greater the sales target and the profit earned. A businessman must be 

creative in finding and creating market opportunities, increasing productivity and efficiency. 

4) Maintain the trust of business relations. This is very important for the back and forth of the 

business being carried out. Maintain the trust of business relations by maintaining the quality 

of goods and also keeping payments in accordance with the specified time. The method used 

to maintain customer trust is to provide good and satisfying service. Also the goods sold are 

of good quality and have no defects. 

5) Promoting traded goods, namely by making advertisements both in electronic and print 

media. In the current era, promotion can be done easily, namely through social media which 

has a very large and broad following, can reach various parts of the world. With this 
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promotion, potential consumers can find out the quality, shape, and price of the commodities 

offered. Promotion can attract more consumers by providing tasters and price discounts at the 

beginning of product launching. 

6) Doing business with basic necessities. A very promising business is the basic necessities 

business. This is because basic necessities have two characteristics, namely 

doing export and import activities, it means that it has expanded the  Leadership. A 

leader must have a leadership spirit, be easy to 

ptation with others, and open to suggestions and criticism. This is for the betterment of the 

business. Without good leadership a business will not be successful. 

7) Suggestions and criticisms are welcome so that the business is always innovative, creative, 

and flexible. 

8) Using information technology in doing business. Nowadays, people are getting used to digital 

consumption. With online shopping services, the community will be greatly helped, and this 

is also an opportunity for business people to serve and attract as many consumers as possible. 

Another strategy to pursue expansion is to introduce new items. The importance of new product 

introduction can be attributed to three factors:  

a. To entertain some other untapped segments  

b. To fulfill the unmet needs of consumers from some previous products or by competing products 

c. As a means of customization to fit a particular market segment. In general, the product life 

cycle is the driving force behind the introduction of new products. Short-lived items will be 

replaced by new ones from rival companies (Maulidya et al., 2016) 

. Of course, there are still many things that must be done to face global challenges, especially in 

the current and future years. One of the fundamental elements of identity and existence is realized in 

relevant strategic planning. Contextually, the strategies that need to be implemented refer to global 

strategies, especially in the National industry. 

Likewise, competitive analysis must be the core of the strategic plan. To win the competition, it 

is necessary to maintain a position in the existing market with expertise that includes engineering 

excellence or technical expertise or an ability to respond to changes quickly and effectively. (Arifin, 

2010). While competitive advantage is the ability to produce products at low cost and quality, making 

it possible to sell at competitive prices. (Swabawa et al., 2020).  

Industrial development in Indonesia has made a major contribution to the national economy 

ranging from production output, employment, to foreign exchange earnings. (Pujiono et al., 2018). 

The challenge of global companies is to be good at strategizing in order to achieve success in 

business. A good business strategy is a strategy that can produce increased "business results" such as 

increasing profits, growing market share, satisfactory return on investment and others. (Arifin, 2010).  

After the strategy has been carefully designed, it is only then that the container that will support 

the creation of the strategy is considered. This is where the importance of the role of the 

organizational structure and its staff becomes very decisive. So the mindset that strategizing first and 

then the structure is formed is a new thought in the new paradigm that business people need to pay 

attention to Implementation of Innovative Strategies for National Industries in Facing Global Market 

Dynamics 

Peter Drucker argues that innovation is a specific function of entrepreneurship, whether in 

existing businesses, public service institutions, or new ventures demonstrated by a single individual. 

(Bilgies, 2017). Therefore, companies must be more creative and innovative by offering products or 

services that are of greater value. (Pitoy et al., 2016). This is what is demanded by the market that is 
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the focus or target for competition. In general, companies strive to meet consumer expectations, by 

building trust in a long-term relationship between the company and its customers. 

Innovation will lead to the formation of competitiveness in an industry in a particular region. 

(Asmara & Rahayu, 2019). Adaptation and Innovation can actually still be applied to a variety of 

conditions and different places and times as long as it is based on an understanding of the problems 

felt in the perspective of consumers, including adjustments to the impact of a policy that is in effect in 

order to present the ability to carry out the business activities of each industry. (Taufik et al., 2021). 

In addition, production innovation drives the superiority of business competitiveness, also 

determined by (agile-based management strategy); namely the application of a basic strategy of 

managerial agility and agility in serving the community or consumers. (Nawawi, 2012). Companies 

should strive to achieve sustainable competitive advantage which means showing the company's 

efforts in the long term that are able to maintain a competitive advantage position in the industry. 

(Mubarok, 2014). 

Competitive advantage is the ability to produce products at low cost and quality, making it 

possible to sell at competitive prices. (Swabawa et al., 2020). Increasingly high levels of innovation, 

regarding the speed, availability and cost-effectiveness of international communications. All of which 

need to be considered before becoming a player in the global marketplace among the forces at play. 

(Arifin, 2010). 

Significant economic contribution, positive business climate, up-to-date resource-based, 

sustainable innovation and creativity, as well as competitive advantage and positive impact on society. 

(Hidayanti & Alhadar, 2021). Innovation will have a huge advantage in global trade (Husnah et al., 

2022).  

There are several objectives in global marketing in helping world trade, namely: 

a) Improve the Competence of Entrepreneurs  

Global marketing has a goal to increase the competence or expertise of every entrepreneur to be 

able to find and get various new ideas and knowledge in terms of selling their products to the public. 

These competencies will be clearly visible about who are competent and less competent 

entrepreneurs. 

b)  Survival  

Another goal of global marketing is to survive and to meet the basic needs of every community. 

Why? Because every entrepreneur will always be required to be able to get new ideas and innovate in 

doing their marketing. 

Some basic strategies include:   

1) National industrial development that focuses on the development of priority industries in order to 

meet the ASEAN market; industrial development in order to secure the domestic market. 

Furthermore, the development of small and medium industries; human resource development and 

research; and the implementation of Indonesian National Standards (SNI). 

2) Agricultural development, focusing on increasing direct investment in the agricultural sector, and 

improving market access. 

3) Marine and fisheries development, with a focus on strengthening marine and fisheries institutions 

and positions; strengthening marine and fisheries competitiveness; strengthening domestic 

markets; and strengthening and improving export markets. 

4) Energy development, focusing on developing the electricity sub-sector and reducing the use of 

fossil energy (fuel oil); new, renewable energy and energy conservation sub-sectors; and 

increasing energy and electricity supply in order to compete with countries that have better 

infrastructure. (Nurhayati, 2015). 
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These new ideas are essential when there is no longer adequate survival in society. It's 

important to note that many communities are in dire need of global marketing to survive and make a 

better life. 

CONCLUSION 

The presence of globalization is a necessity that cannot be avoided, along with advances in 

science and technology, globalization has a considerable influence in all aspects of life, both positive 

and negative influences. One of the benefits of globalization is the increase in economic productivity, 

which means that we can produce more with the same amount of effort.  

Therefore, the next step that must be taken is to develop innovative strategies to strengthen the 

country's position in the global arena from various fields. One of the fields that has the most extensive 

implications for the development of globalization is the national industry. Among them is the 

development of national industries that focus on the development of priority industries in order to 

meet the market,  

REFERENCES 

Ambarwati, R., & Supardi. (2020). Buku Ajar Manajemen Operasional Dan. Google Scholar 

Andriyanto, I., & Nurjanah, N. (2016). Strategi Klaster Industri Menghadapi Pasar Global. BISNIS : 

Jurnal Bisnis Dan Manajemen Islam, 3(1), 85. https://doi.org/10.21043/bisnis.v3i1.1474 Google 

Scholar 

Arifin, N. (2010). Pergeseran Paradigma Pemasaran Global ( Tinjauan Aspek Strategik ). 

Mengembangkan Sikap Proaktif Terhadap Tuntutan Perubahan., 7(1), 93–102. Google Scholar 

Aryani, R. (2019). Strategi Manajemen Sumber Daya Manusia untuk Menghadapi Tantangan 

Globalisasi. Prosiding FRIMA (Festival Riset Ilmiah Manajemen Dan Akuntansi), 2, 378–387. 

https://doi.org/10.55916/frima.v0i2.57 Google Scholar 

Asmara, A. Y., & Rahayu, S. (2019). Meningkatkan Daya Saing Industri Kecil Menengah Melalui 

Inovasi Dan Pemanfaatan Jaringan Sosial: Pembelajaran Dari Klaster Industri Software Di India. 

JP FEB Unsoed, 3(Jurnal Pemasaran Kompetitif), 33. Google Scholar 

Aushafina, A., & Giveraldy, B. (2018). Strategi Global dalam Optimalisasi Destinasi Pariwisata di 

Jawa Timur. Jurnal Transborders, 1(2), 113–129. Google Scholar 

Bilgies, A. F. (2017). Keunggulan Kompetitif Yang Dalam Menciptakan Inovasi Untuk 

Kewirausahaan Strategis. An-Nisbah: Jurnal Ekonomi Syariah, 3(2). 

https://doi.org/10.21274/an.2017.3.2.321-343 Google Scholar 

Halim, A. (2020). Pengaruh Pertumbuhan Usaha Mikro, Kecil Dan Menengah Terhadap Pertumbuhan 

Ekonomi Kabupaten Mamuju. Jurnal Ilmiah Ekonomi Pembangunan, 1(2), 157–172. Google 

Scholar 

Hasibuan, A. Z. S., & Aslami, N. (2022). Strategi Pemasaran Global di Pasar Indonesia. El-Mujtama: 

Jurnal Pengabdian Masyarakat, 1(2), 194–201. https://doi.org/10.47467/elmujtama.v1i2.851 

Google Scholar 

Hidayanti, I., & Alhadar, F. M. (2021). Marketing Network Collaboration Capability in Improving 

SME Performance in Ternate City. Society, 9(2), 458–476. 

https://doi.org/10.33019/society.v9i2.361 Google Scholar 

Husnah, M., Batubara, I. W., Siregar, A. I. F., Rahmadhani, S., & Suhairi. (2022). Pengantar 

Pemasaran Global. Jurnal Ilmu Komputer, Ekonomi Dan Manajemen (JIKEM), 2(1), 923–926. 

Google Scholar 

Julita Sari, & Nurmala, E. (2016). Strategi Generik Porter bagi UMKM dalam Menghadapi 

Masyarakat Ekonomi Asean (mea). Jurnal Akuntansi Dan Bisnis, 1(2), 11–25. Google Scholar 

http://hawalah.staiku.ac.id/
https://scholar.archive.org/work/5xe3b4xn5vabzfm4mlevbfpzhy/access/wayback/https:/press.umsida.ac.id/index.php/umsidapress/article/download/978-623-6833-48-3/751/
http://journal.iainkudus.ac.id/index.php/Bisnis/article/view/1474
http://journal.iainkudus.ac.id/index.php/Bisnis/article/view/1474
https://r.search.yahoo.com/_ylt=Awr9_o7.dhplstIzD0wM34lQ;_ylu=Y29sbwNncTEEcG9zAzcEdnRpZAMEc2VjA3Ny/RV=2/RE=1696262015/RO=10/RU=https%3a%2f%2fwww.researchgate.net%2fpublication%2f348162764_PEMASARAN_GLOBAL/RK=2/RS=mf9d8xPZjfd9LW5A5VbqaLc.5Eo-
https://r.search.yahoo.com/_ylt=AwrOu8l1dxpl.PozqQoM34lQ;_ylu=Y29sbwNncTEEcG9zAzEEdnRpZAMEc2VjA3Ny/RV=2/RE=1696262133/RO=10/RU=https%3a%2f%2fwww.researchgate.net%2fpublication%2f367705538_Strategi_Manajemen_Sumber_Daya_Manusia_untuk_Menghadapi_Tantangan_Globalisasi/RK=2/RS=w9dmUYq35HULydn5OyT4cJDO2K0-
http://jp.feb.unsoed.ac.id/index.php/sca-1/article/view/254
https://www.journal.unpas.ac.id/index.php/transborders/article/download/991/609
https://scholar.archive.org/work/x6ezzr3qyvefhkrmwxcqirbpaq/access/wayback/http:/ejournal.iain-tulungagung.ac.id/index.php/nisbah/article/download/619/pdf
https://stiemmamuju.e-journal.id/GJIEP/article/view/39
https://stiemmamuju.e-journal.id/GJIEP/article/view/39
https://journal.laaroiba.ac.id/index.php/elmujtama/article/view/851
https://www.neliti.com/publications/494450/marketing-network-collaboration-capability-in-improving-sme-performance-in-terna
https://ummaspul.e-journal.id/JKM/article/download/4788/2016
https://mail.ojs.uma.ac.id/index.php/jurnalakundanbisnis/article/view/1733


September 1, 2023 

[Innovative Strategies in Facing Global Market Dynamics: a 

Case Study on National Industry] 

 

Panca Maulana Firdaus| http://hawalah.staiku.ac.id    43 

 

Maulidya, N., Purba, N., S, N. J., Lestari, S., Hasibuan, Z., & Suhairi. (2016). Analisis Strategi 

Ekspansi Pemasaran Global Dalam Kebijakan Produk. 3(1), 1–23. Google Scholar 

Mubarok, M. H. (2014). Strategi Pertumbuhan Unilever Indonesia Dalam Mewujudkan Nilai 

Berkelanjutan. BISNIS : Jurnal Bisnis Dan Manajemen Islam, 2(1), 101. 

https://doi.org/10.21043/bisnis.v2i1.5252 Google Scholar 

Nawawi, I. (2012). Strategi Inovasi Produksi dan Kompetitif Bisnis dalam Perspektif Islam. Al-

Tahrir: Jurnal Pemikiran Islam, 12(1), 153–173. Google Scholar 

Neng Frida. (2020). Analisis Strategi Mempertahankan dan Mengembangkan Bisnis di Tengah 

Pandemi COVID-19 Serta Mengetahui Dampak Perkembangan dan Pertumbuhan COVID-19 di 

Indonesia. Jurnal Aktiva : Riset Akuntansi Dan Keuangan, 2(2), 84–94. 

https://doi.org/10.52005/aktiva.v2i3.61 Google Scholar 

Nurhayati, D. (2015). Strategi Indonesia Dalam Menghadapi Tantangan Global Dibidang Ekonomi. 

Jurnal Heritage, 3(1), 33–48. Google Scholar 

Pangiuk, A. (2018). Strategi Adaptasi Pasar Tradisional Dalam Menghadapi Ancaman Ekonomi 

Masyarakat Ekonomi Asean di Indonesia the Strategies of Traditional Market Adaptation in 

Facing the Economic Threats of the Asean Economic Market in Indonesia. Kontekstualita : 

Jurnal Penelitian Sosial Keagamaan, 33(1), 90–125. Google Scholar 

Pitoy, V., Tumbel, A., & Tielung, M. (2016). Analisis Strategi Bersaing Dalam Persaingan Usaha 

Bisnis Document Solution (Studi Kasus Pada Pt. Astragraphia, Tbk Manado). Jurnal Berkala 

Ilmiah Efisiensi, 16(3), 302–312. Google Scholar 

Pujiono, A., Setyawati, R., & Idris, I. (2018). Strategi Pengembangan Umkm Halal Di Jawa Tengah 

Dalam Menghadapi Persaingan Global. Indonesia Journal of Halal, 1(1), 1. 

https://doi.org/10.14710/halal.v1i1.3109 Google Scholar 

Santoso, R., Sofianiyatin, L., Maulidizenzen, A., Apriyanti, A., Sari, F. P., Sihab, M., Rosiana, M., 

Kosasih, K., Mahanani, E., Sari, D., Abdurohim, A., Mulyadi, Y. E., Aziz, A. A., Kusnadi, I. H., 

& Wardhana, A. (2022). Konsep Dan Implementasi Manajemen Stategi (Concept and 

Implementation of Strategic Management). SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.4152638 Google Scholar 

Swabawa, A. A. P., Meirejeki, I. N., & Pemayun, I. D. G. A. (2020). Strategi Pengembangan Dalam 

Mengatasi Kelesuan Penjualan Kerajinan Perak Di Kabuaten Gianyar. Warmadewa 

Management and Business Journal (WMBJ), 2(1), 26–40. 

https://doi.org/10.22225/wmbj.2.1.1642.26-40 Google Scholar 

Taufik, Andriyani, M., Kurniawan, I., & Indiarti, M. (2021). Adaptasi dan Inovasi Bisnis dalam 

Menghadapi Dampak Pandemi Covid 19. Prosiding Manajerial Dan Kewirausahaan V Call for 

Papers V “Kebangkitan Ekonomi Indonesia Pasca Pandemi Covid-19,” 1–12. Google Scholar 

Yulia, Lady. (2015). Halal Products Industry Development Strategy Strategi Pengembangan Industri 

Produk Halal. Jurnal Bisnis Islam, 8(1), 121–162. Google Scholar 

Yuliaty, T., Shafira, C. S., & Akbar, M. R. (2020). Strategi UMKM Dalam Menghadapi Persaingan 

Bisnis Global Studi Kasus Pada PT. Muniru Burni Telong. Journal Management, Business, and 

Accounting, 19(3), 293–308. Google Scholar 

Yuniarto, P. R. (2015). Masalah Globalisasi di Indonesia. Jurnal Kajian Wilayah, 5(1), 67–95. Google 

Scholar 

 

Copyright holders: 

Panca Maulana Firdaus (2023) 

First publication right: 

http://hawalah.staiku.ac.id/
https://journal.amikveteran.ac.id/index.php/optimal/article/view/969
http://journal.iainkudus.ac.id/index.php/Bisnis/article/view/5252
https://jurnal.iainponorogo.ac.id/index.php/tahrir/article/view/51
https://aktiva.nusaputra.ac.id/article/view/134
http://jurnal.yudharta.ac.id/v2/index.php/HERITAGE/article/download/819/673
https://ojp.e-journal.lp2m.uinjambi.ac.id/index.php/Kontekstualita/article/view/125
https://ejournal.unsrat.ac.id/index.php/jbie/article/view/13320
https://ejournal2.undip.ac.id/index.php/ijh/article/view/3109
https://r.search.yahoo.com/_ylt=Awr920juehpls8Yzzq0M34lQ;_ylu=Y29sbwNncTEEcG9zAzEEdnRpZAMEc2VjA3Ny/RV=2/RE=1696263022/RO=10/RU=https%3a%2f%2fpapers.ssrn.com%2fsol3%2fpapers.cfm%3fabstract_id%3d4152638/RK=2/RS=pupWiSrU5kHjMsSiOBURoNoZ5Go-
https://r.search.yahoo.com/_ylt=Awr.wycSexpl3wc0fhAM34lQ;_ylu=Y29sbwNncTEEcG9zAzEEdnRpZAMEc2VjA3Ny/RV=2/RE=1696263058/RO=10/RU=https%3a%2f%2fwww.mendeley.com%2fcatalogue%2f2297b04b-e033-3a85-b4ad-038593ab3e1f%2f/RK=2/RS=G_M8ck.AXThisv7CWNPYysgBhFs-
https://r.search.yahoo.com/_ylt=AwrjavlBexpl8140_CcM34lQ;_ylu=Y29sbwNncTEEcG9zAzEEdnRpZAMEc2VjA3Ny/RV=2/RE=1696263106/RO=10/RU=http%3a%2f%2fejurnal.stieipwija.ac.id%2findex.php%2fprc%2farticle%2fviewFile%2f631%2fpdf/RK=2/RS=IdjQrA9kmCpwBqygzHdpL3t3Wao-
https://r.search.yahoo.com/_ylt=AwrO.xLTexplnpwzddYM34lQ;_ylu=Y29sbwNncTEEcG9zAzIEdnRpZAMEc2VjA3Ny/RV=2/RE=1696263252/RO=10/RU=https%3a%2f%2fjurnalbimasislam.kemenag.go.id%2fjbi%2farticle%2fdownload%2f171%2f118%2f527/RK=2/RS=sU.P9mORO5mzomKLU_vd3GpAv5k-
https://r.search.yahoo.com/_ylt=Awr.1jT9explCXMzdSwM34lQ;_ylu=Y29sbwNncTEEcG9zAzEEdnRpZAMEc2VjA3Ny/RV=2/RE=1696263293/RO=10/RU=https%3a%2f%2fjournal.binadarma.ac.id%2findex.php%2fmbia%2farticle%2fdownload%2f1167%2f634%2f/RK=2/RS=0h_fJyKxiFgcwdXWSu_A1in_KcI-
http://jkw.psdr.lipi.go.id/index.php/jkw/article/view/124
http://jkw.psdr.lipi.go.id/index.php/jkw/article/view/124


September 1, 2023 

[Innovative Strategies in Facing Global Market Dynamics: a 

Case Study on National Industry] 

 

Panca Maulana Firdaus| http://hawalah.staiku.ac.id    44 

 

Hawalah – Kajian Ilmu Manajemen, Ekonomi dan Bisnis 

 
This article is licensed under a Creative Commons Attribution-ShareAlike 4.0 

International 

http://hawalah.staiku.ac.id/
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

